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\ S Every company is unique. Characterised by its historical identity and
belonging to the territory, the company expresses the strength and
value of its brand through a narrative consistent with business
laadars objectives, hand in hand with the sensitivity of all its stakeholders
e and representing a culture which looks to the future and towards
S i the needs of future generations.
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We strive to create the best online and offline
communication strateqy to show all stakeholders
the quality and value of a promise.






CARBOM STEEL

<
0
<
J
L
]
o
<
=

VIENI

A SCOPRIRE IL CICLO DI
TRASFORMAZIONE

DELL'ACCIAIO

Ti aspettiamo il 4 luglie allo stabilimento
Marcegaglia Ravenna, via Baiona 141,
dalle B.30 alle 12.30.

P MARCEGAGLIA

Effective internal communication strengthens the sense
of belonging to the company, creating corporate culture through
the clarification of brand values.

We propose initiatives such as Open Days and (SR projects to extend
the brand’s reputation in the community and the local area.
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"opportunities for success l“

We use consolidated expertise and
a focus on content management to define

synergistic strategies for the brand
and its positioning.



Wt (BTmly | Smmww Fdessle  (rGe fesmesally W e =

"

Off-Highway
Marketing Communication
Plan 2022

i Firsclivsy of Gishlen Wisey

We design a road map of actions to be planned and tools
to be leveraged in the medium and long term.
This can empower business objectives to increase brand value.



La novita che il mondo

dell'estrusione attendeva

im BO PLAST

!

DOWNSTREAM _ﬂ e
EXTRUSION L ..
TEGHNOLQGY <=

di espulsiane del breaker plates

L& NOVITA CHE IL MONDO DELL'ESTRUSIONE ATTENDEVA.

b
B B =g
BOPLAST" o S
e et e L

High-profile specialised content designed
for an omnichannel and phygital strateqy that amplifies
user experience and brand value.
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Founded in 1959 and fully contralled by the Marcegaglia family, the grot
corporate structure in 2015,

Ip reorganised its
singly consolidated leader
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We curate customised editorial plans responsive to
business objectives and indexed by search engines, through
programming on major social platforms and managing social
media marketing adv campaigns.
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Active relationships with journalists, bloggers and influencers
help increase online brand reputation and value, including
through SEO and SEM activities that can increase visibility
and indexing on search engines.






ANALISI QUALITATIVA
DATI WEB

Intercepting the needs of potential customers through
a tool specialised in qualitative-quantitative analysis
for the aggregation of market and prospect data.






Customised content for the sales network in a phygital format:
data sheets, brochures and catalogues, video tutorials for specialists.
Flexible and always up-to-date information.
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Videos are powerful levers for attracting and engaging audiences.
We create corporate, product and tutorial videos through engaging
and dynamic storytelling suitable for B2B.



We develop relationships and business opportunities through
our presence at major B2B events. We handle the operational
management and project concept of trade fairs, exhibitions,
conferences, and both face-to-face and virtual meetings.




+Bari « Brno (Czech Republic) - Nitra (Slovakia)
. -Bologna - Bucarest (Romania) « Norimberga (Germany)
. ®a ®.Bolzano - Cairo (Eqypt) - Maastricht (The Netherlands)
' «Brescia « KoIn (Germany) - Manama (Bahrain)
-Milano - Doha (Qatar) « Moscow (Russia) &
-Parma - Dubai (UAE) « Paris (France)
«Rimini « Dusseldorf (Germany) - Porto (Portugal)
-Roma « Freiburg (Germany) « Poznan (Poland)
-\Verona « Hannover (Germany) - Salonicco (Greece)
«Vicenza « Huston (Usa) - San Paolo (Brasil)
« Innsbruck (Austria) - Zaragoza (Spain)
't ‘d\n qan ] « Algiers (Algeria) « Istanbul (Turkey) « Shanghai (China)
\ mU“‘ca“o « Amsterdam (The Netherlands) - Kielce (Poland) - Stoccarda (Germany)
‘ ) « Athens (Greece) « Kuwait City (Kuwait) -« Tirana (Albania)
» Barcelona (Spain) - Lione (France) « Tunis (Tunisia)
« Birmingham (UK) + Lishoa (Portugal) - Warsaw (Poland)
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Get readjf
for the symposium!

Familiarize yourself with the topics that will ha-

; discussed by reading the newsletter articles.

| 0 m"mm \ f ‘ ] Be sure to leave your comments!
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Thanks to the potential of web marketing,
landing in a new market is like “opening a new branch”.

We support businesses in the creation and management of
multilingual and geo-localised content, as well as the development
of customised digital strategies for target markets.



We tell the story and identity of companies through the multifaceted
languages of contemporary art.

Nutrimentum is Studio Chiesa’s format for enhancing

corporate culture and making corporate heritage

a shared wealth of knowledge.

In line with this mission, the “Nutrimentum Gallery™

was created, an open space for sharing, dedicated to culture and
contemporary art, within environments usually dedicated to work.

Identita
e cultura d'impresa
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Cé MARCEGAGLIA  The compelling and visionary creation of a unique corporate museum
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CORPORATE CULTURE, identty and randing \\[E PROPOSE OMNICHANNEL AND PHYGITAL
SUSTAINABILITY, th future o band reputation - Gy NERGISTIC STRATEGIES WHILE
IERAL EOMNENERTIO. engagemertancshat™s - RESPECTING CORPORATE VALUES.
INTEGRATED COMMUNICATION, content management and multi-channel communication WITH SPECIALISED CONTENT’
DIGITAL MARKETING indesed eitorat ontent WIE CREATE ENGAGING EXPERIENCES
PR and DIGITAL PR, more value to the web reputation | LINE WITH BUSINESS OBJECTIVES
LEAD GENERATION MARKETING, an accelerator of new business - ANIT) CORPORATE CULTU RE,
SALESTOOLS, usinessreations cTRENGTHENING THE SENSE OF BELONGING,
WO IRImSes Y TRUST AND TRANSPARENCY
o swrdowscosboges TO GENERATE NEW OPPORTUNITIES
VTRMENTUN, artnourshes nnFOR GROWTH AND SHARED KNOWLEDGE. =)

COMMUNICATION PLANS, vision, strategies and tools

EXHIBITIONS, FAIRS, EVENTS, we create new connections
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